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Class struggles as pre-history of black oriented radio, 
1922-1934 

‘There is considerable increase in the noise made by radios after hours. . . . A few nights ago the radio in 3G was running loudly at 12 o’clock at night. Last night a radio, which I could not exactly place, ran until after one o’clock, so loudly as to wake me up. I wish very much you would investigate this matter before it gets out of control.’
-- W. E. B. Du Bois to Paul Laurence Dunbar Garden Apartments, July 31, 1930
Introduction
It is a strange image, esteemed social scientist and radical organizer W. E. B. Du Bois tracking down which of his neighbors were listening to radio after midnight. Was he following the sound through the hallways until he reached the culprit’s door? How should a scholarly analysis describe this practice? It seems to have been a practice: correspondences between Du Bois and his landlord over the issue of other tenants listening to radio too late or too loudly constitutes the longest single thread of communication regarding radio (or any electric technology) in the archive of his papers at the University of Massachusetts.
 The letters, there are at least thirteen such correspondences, show there is a gap between his idea of the proper use of radio and that of his neighbors. Du Bois, by his words, felt anxious lest this disruptive use of radio would lead to something irrepressible. The situation thematizes larger issues, explored in this essay, about radio in the ideology of elite racial equality organizers prior to World War II. First, implicit in histories on race, class, gender, as well as on race and radio, I argue, is that African Americans articulated class relations through competing uses of media that also enacted different responses to the particularities of racism in the U.S.. Competing modes of free personhood, centered on self-discipline or bodily pleasure, gave meaning to those media practices. 
Historically, policing music and dance was an enduring practice of many African American reform and uplift organizations from Jim Crow to the 1940s. Such surveillance concerned ‘vice’ in working class flats and venues that provided blues and libidinous dance, gospel ecstatic worship, or drinking, gender and race mixing, and prostitution. Post-1960s notions of radio addressing black listeners with music of the blues gospel tradition, stirring passions for freedom, and contributing to self-organized protest against white domination may have been beyond the imagination, or perceived self-interests, of racial equality leaders in the 1920s, the time of radio’s popularization.
 In the freedom struggles of the 1960s-70s activists used radio in some ways that extended the media strategies of reformers of the 1920s-30s. Radio mattered as a means to foster black pride and inspire endurance and as means to make racial inequality in the South visible to northern whites and federal officials. What is strikingly different from the media approaches of earlier activists, at least in the elite discourse analyzed in this study, is the role of working class cultural forms as part of a legitimate black identity, the importance of independent black owned radio stations, and the use of radio to mobilize communities for protest. Brian Ward (2004) argues that locally controlled radio stations helped legitimate black identity by “airing African American music” including blues and gospel that made recognizable “distinctive patterns of leisure, pleasure, and style” (p. 12). What would become known as ‘black radio’ in the postwar years, writes Barbara Savage (1999), “rested on the enduring appeal of African American music among white and black listeners alike” (pp. 11-12). The form of music in question is that of the blues gospel tradition, which organizations like the NUL and the NAACP, as will be discussed, actively sought to marginalize, police, and repress (Hunter, 1996; Gilmore, 1999; Vaillant, 2002). Paradoxically, black oriented radio first emerged as a presentation of blues gospel music organized in part through the activism of the NAACP and the NUL during World War II (Savage, 1999; Sklaroff, CITE). Savage and Sklaroff describe contentious circumstances under which officials and elite activists turned to blues gospel music as a compromise position after scripts proposed by black uplift activists were repeatedly rejected by officials for critical acknowledgement of racial exclusions, especially in the military. While network monopoly of radio almost entirely excluded black self-representation during World War II, the first dozen years of popular radio saw the proliferation of independent local stations addressing diverse ethnic communities. Those stations, and their supporters, would struggle against the emerging networks who would win control of radio with the 1934 Telecommunications Act (McChesney, CITE). This study sheds new light on that early era of precarious independence by exploring how radio, especially in relation to blues gospel music and independently owned stations, fit into the ideologies and practices of the black bourgeoisie in the period leading to 1934. 
What uses for radio did middle class black ideologies legitimate in the period before corporate control was institutionalized? Did elite ideology restrain media techniques that could have contributed to black oriented radio at a prior time or in a different form? To explore these questions, the study analyses the uses for radio as expressed in the pages of the premiere magazine for racial struggle at the time, The Crisis, and in the private correspondences one of the most radical leaders of that struggle, W. E. B. Du Bois. Findings show a growing ideological split among writers of The Crisis between liberal capitalism and state-socialism. Both groups however, reinforce the importance of elite control over radio to shape its use for rational education and high culture arts. Radio gains visibility through discourses and practices affirming faith, fortitude, discipline as emblems of merit to ascend into the Modern Age and merit leadership of racial equality struggles. Radio most obviously corrupted moral agency through the reproduction of racist stereotypes but more subtly as a force distracting black people from community development. Blues and gospel music, as cultural forms or labor markets, gain almost no representation in the discourses analyzed in this study. In other words, Du Bois and the writers of The Crisis envisioned uses for radio to challenge the color line – uses that yet drew the class line. To understand how blues gospel traditions matter in the articulation of class conflict in relation to radio, this essay first reviews the particular ways symbolism and material exclusion were coordinated in the racist ideology emergent with the violent establishment of Jim Crow. The review then turns to the competing responses to that racial order by African Americans divided by class and education. Those antagonistic cultural and economic projects then contextualize original archival research into the uses for radio articulated in the discourses and practices of elite African American uplift organizers. The first step in this argument is to grapple with how gender configured class relations in Jim Crow racism, which affected national racial ideology through popular reception of the book and film Birth of the Nation.
I. The meaning of gender in the interlock of race and class division

The symbolic logics of Jim Crow racism worked via a signification of gender that painted race in terrifying red strokes that blocked out the workings of class.  The disfranchisement of African American men from the Southern political sphere, as described in prior scholarship, was a project of white aristocrats to fend off potential widespread recognition that their fortune flowed not from inherited right but from the labor of exploited agricultural workers. The potential for a “free” market for labor allowed blacks to rise in class, revealing class position as contingent, and potentially enabling recognition of plantation and factory owners as common foes of all workers (Gilmore; Hunter; Du Bois). At the same time, Southern men of property also faced loss of political power to a Republican party backed by black voters. As Gilmore argues, white elites in the Democratic Party instigated moral panics over black sexuality to portray black male suffrage as a sexual claim on white women. Emerging mass media of newspapers, novels, and film were crucial means for the local construction and nation deployment of this racist logic. Through heavy handed pressure on newspapers, white Democrats strategically initiated a transformation of the meaning of race, gender, and politics that manifested in direct brutal violence, forced expulsion, and the ascendance of a new political order: Jim Crow. Elite Southern white racists who led the Wilmington Massacre in North Carolina inscribed these gender-race politics in the novel, The Birth of a Nation, and materially contributed to its later re-production in what would become the most popular film yet made. The impact of this film on the racist imaginary ascendant after 1914 is hard to overestimate. Fears of black sexuality not only served to uphold white domination of politics but white domination of economies as well. 
II. Competing cultural and political projects with diverging notions of free personhood
Within black communities in the North as well as the South, social meanings of race, class, and gender interactively developed in processes of negotiation and contest with white controls on economic life. Hunter (1997) documented how middle class and working class African Americans produced different strategies to contend with economic systems dominated by whites. Working class black women often sought to confront or escape white economic dominance whereas their middle class counterparts attempted to attain (managerial) authority within it. The meaning of sexual choice mattered in both bourgeois and working class struggles. In the north and south, black women were excluded from most manufacturing work. The vast majority, especially during Reconstruction and Jim Crow, worked as domestics where they were subject to sexual violence including rape. Hunter cites the proportion of black female workers in Atlanta employed in domestic labor at an astounding 97% in 1870 and declining to 75% by 1920 (Hunter, 1997, Table 2, p. 242). This sexual subjugation of black working class women constituted an extension of the sexual oppression that upheld slavery as a system (Davis, 1971). The resistance slaves and working class black women raised to that subjugation points to the enduing value these women placed on sexual choice. Sexual agency, in the ideology of working class black women of that time, marks what a slave lacks and what a free person struggles to have. To working class black women seeking alternatives to domestic labor, work in informal and leisure spheres offered sexual agency over victimization, increased income over domestic work, and perhaps greater capacity keep families together – all important markers of free personhood. 
As educated African Americans sought professional status, they distinguished themselves from the Jim Crow trope of uncontrollable black sexuality partially by representing themselves as natural governors over black morality. In the black bourgeois ideology between Reconstruction and World War II, Victorian morality intertwined with the culture of professionalism to reinforce the value of mastery, over one’s own passions as well as over economic and social conditions, as a crucial mark of merit, that is, of persons deserving to ascend social class (Hunter; Gilmore; Wolcott). Middle class strategies of professionalization and integration into white dominated economic orders at times posed direct challenges to working class efforts to build leisure and information economies. Victoria Wolcott’s (2013) history of race relations in Detroit reinforces what Hunter (1997) and Gilmore (1996) revealed about class competition within black communities in the south. All three books document collusion between elite black social service organizations and white police forces to repress leisure and informal economic activity by working class blacks, especially women. In Hunter’s characterization, “Progressive reformers were typically middle-class professionals and their objects of reform were generally working-class women and men-regarded as menaces to society to be studied, controlled, and transformed” (p. 130). While racist notions of unrestrained black sexuality called on whites to drive blacks from politics, the same trope also served as a basis for black reformers to legitimize the procurement of ameliorating resources and to position themselves as expert managers over them. Hunter described how one black social service institution, Atlanta’s Neighborhood Union (NU), drew working and middle class reformers together to work with police to stamp out ‘vice,’ which included dancing, drinking, and worship in ecstatic storefront churches. The NU also eliminated most working class people from leadership positions as it increasingly collaborated with Atlanta University in a nexus instrumentally contributing to the professionalization of black social services nationally. Gilmore documents how the founding of Charlotte Virginia’s first black chapter of the YWCA, and the appointment of the first black woman to sit on the national board, were outcomes of inter-racial coalitions to contain vice and draw working class girls into Victorian notions of black femininity. In Wolcott’s account, the Detroit Urban League (DUL) achieved a managing role over black labor in the white controlled local economy. The DUL also managed important social services to economically imperiled blacks and informed the police of black informal economic development. These cases illustrate that images of black immorality fundamental to white power became means for portions of the black bourgeoisie to legitimize their own authority over black working class morality, health, and even labor.  
III. Strategies for media, strategies for freedom
For African American working class women between Reconstruction and the 1930s, public and workspace were crucial media of communication. Direct person to person talk in the form of instructions to groups of workers, gossip and other discussions among workers during labor and in travel, and in the course of duties at home built connections between people within communities as well as between communities. The circulation of perspectives among people in similar social positions in the course of shared practices enabled the rise of common understandings of self and world upon which collective political action depends. In acts of collective protest and debate with officials, working class black women also used the medium of public space as a stage to perform selfhood and inscribe new meanings on social understandings of their bodies. In Detroit, these networks of clubs and organizations, what Wolcott argues constituted an African American public sphere, enabled new political collaborations among African American men and women with the Communist Party and United Auto Workers that successfully struggled for workplace reform in the 1930s. As a cultural economy, the networks of vaudeville, dance halls, and informal flats offering alcohol and sexual exchange, where female performers worked and partied, connected local working class spaces of expression to a national discourse valorizing alternative ideas of womanhood and freedom. 

Integration into established systems of capital and governance was a central goal driving movements of black professionalization that emerged from and fed into particular communication networks. Collaboration among reform organizations, women’s clubs, universities, churches, and reformers from the temperance and Settlement House movements gave expression to desires for social mobility that could affirm in material life the equality with bourgeois whites that many educated African Americans already saw in themselves. Public space, from the perspective of middle class reform organizations like the Detroit Urban League, was a media to communicate the respectability and orderliness of the black community to white elites in order to expand economic opportunity. Through the production and distribution of reports, conferences, research, newsletters, black newspapers, and private gatherings, these groups constituted a national middle class discourse on morality and respectability. The nexus they created, this paper suggests, should be seen as a network of economic and cultural production that at times directly contested with the blues and commercial leisure networks that resulted from the collaboration of workers, performers, entrepreneurs, and audiences that prominently included black working class women. 

The above discussion shows important ways that African American class relations developed as antagonistic responses to the material and symbolic logics of white domination. As a project of black working class culture, blues gospel traditions and leisure economies enabled escape from white controlled economies to enact gender, sexuality, and family in ways denied by slavery. From such a perspective, these freedoms gave meaning to modern personhood. Black reformers’ role in repressing such practices, in ‘managing’ the black community, signified their merit to ascend the ladders of a modern society. This mode of modern personhood enacted freedom as integration into positions of social substance and required mediating white elite perspectives. Implicit this history, I argue, is that African Americans articulated class relations through competing uses of media that enabled different responses to the particularities of Jim Crow racism. Black working class persons used media to address black audiences as persons seeking escape from binding institutions of gender and labor whereas black middle class and elite persons used media to authorize themselves as managers of those institutions. 
In the specific case of the NAACP, the organization contributed to a national middle class discourse through a variety of campaigns toward media and through publication of the magazine, The Crisis, A Record of the Darker Races, in 1910. As Woodley writes, “The way in which the NAACP conceived of the race problem was central to its cultural strategy. It believed that racial inequality was the result of ‘race prejudice’” (p. 2). Mental configurations of race, ignorance and misunderstanding, led to exclusion. Race hatred, as regarded by James Weldon Johnson, the first African American executive secretary of the NAACP, is “more a question of national mental attitudes toward the Negro than a question of his actual condition” (as quoted, Woodley, 2014, p.1). The most visible of the NAACP’s media campaigns include the over fifteen year effort begun in 1914 to lobby national and municipal governments to censor the film, Birth of a Nation. It was not until the late 1930s that the NAACP’s strategies toward film would shift from censorship of films to persuasion of filmmakers. Ownership of film companies was not a strategy pursued by the NAACP. The organization’s philosophy was integrationist and its leaders opposed all-black movies for undermining the image of whites and blacks living and working together. For that same reason, NAACP leaders opposed black ownership of film companies.
 The organization did directly produce media, however.  Through The Crisis magazine, organizers sought to enable collective black identity and pride in artistic and other achievements. Du Bois argued its readership included black people from all social classes. The magazine was also means to communicate a high culture notion of blackness to whites. “The works created and published were, almost without exception, ‘high’ culture. The NAACP believed that this was the form of culture that whites would recognize and most admire and that in this way . . . challenge white stereotypes of the race” (p. 94). The organization rarely associated itself with black music from the working class. Stowe’s (1996) history of swing music in the 1930s-40s cites popular music critic John Hammond, also a director of the NAACP, as saying that key leaders at the organization were “typical black bourgeoisie” who “couldn’t stand” (p. 80) popular music forms such as blues, jazz and gospel. As late as 1939, Stowe reports, NAACP leaders denied Hammond funding for key events featuring black jazz stars. Though the organization occasionally called for increased representation of black musicians on radio, The Crisis largely ignored blues and jazz music into the World War II era, according to Woodley and Stowe. However, the NAACP did briefly foray into ownership of media through co-ownership of the Black Swan record company in 1922. Black Swan records recorded blues artists, including women. However, Davis (1999) argues that specific performers contracted by the label were those who, like Ethel Waters, eschewed the characteristic sounds of working class blueswomen.
 As a media technique, Black Swan records not only gave representation to black artistry and talent but also co-opted working class cultural form into the high culture the black bourgeoisie.  
The sudden popularization of radio contributed to the collapse of the Black Swan enterprise: record sales dropped as people turned to the airwaves for music. Radio not only (temporarily) disrupted the market for records, in the view of many press accounts it threatened to upset moral economies as well. As Douglas argues, radio was judged against other media already subjects of moral panics: dime novels, nickelodeons, and public amusements – all associated with working class identity. Guardians of genteel culture, polite society, saw in radio a dual potential for moral education or corruption. “Implicit in virtually all the magazine articles of the 1920s was a set of basic, class bound assumptions about who should be allowed to exert cultural authority in the ether” (313). The correct morality naturalized in this coverage was that of the upper tiers of the middle class and its antithesis was the low culture associated with working people. The cultural exclusion in play was perhaps hard to recognize in press coverage that consistently praised radio for its potential to promote cultural unity. Radio seemed a force to connect the atomized homes of the country to make the ideal of nationhood an understood reality. Through moral panics about moral corruption, celebration of the potential for cultural unity, press accounts naturalized processes of centralization and institutionalization shaping development of media systems along the lines of scale industrial capitalism at the same historical moment of the 1920s. As a result of the larger historical forces of corporate strategies, centralized organization in private and public institutions, technical development, journalistic frameworks, and ideological marginalization of diversity, “[t]echnically, economically, legislatively, and ideologically, the elements of America's broadcasting system were, thus, in place by 1922.” (317).
Complicating these conditions, the Russian people’s struggles to create a worker run state offered an alternate vision of modernity. As radicals like Du Bois came to conclude that racism was a structural effect of capitalism, worker control of industry came mattered more than the beliefs of whites. Antagonism between radical and liberal elites, I argue, informs the range of ideas about who should wield radio toward which struggles. Unfolding during the crucial period leading to the institutionalization of corporate control over radio in 1934, neither faction of black organizers defended independent stations as a possible mode for black self-representation on radio. It is in this context that prompts the key questions of this study: What uses for radio did middle class black ideologies legitimate in the period before corporate control was institutionalized? Did elite ideology restrain media techniques that could have contributed to black oriented radio at a prior time or in a different form?
IV. The Study

In The Crisis, the earliest discussions of wireless
 entwine with discussions of electricity and modernity. Mention of electricity in The Crisis first appears in an advertisement in its second issue, December 1910. An enlarged version of the ad the following month makes the first mention of wireless in the magazine. The ad in question promotes the sale of stock in a company that makes bold claims to potential investors:

The NEW POWER, on which the Company is now securing patents, will REVOLUTIONIZE the entire mechanism of power and its application. It will surpass the Marconi Wireless and the telegraph and telephone in importance. Think of it! A POWER which will displace steam, water, electricity and all known power in use to-day. (The Crisis, 1/1911, p. 32.) 

Yet, as the company in question later identifies itself as manufacturing “brake gearing and novel improvements in forks,” one suspects the mention of wireless is an attempt to falsely inflate the potential of the stock in question – a move that critical readers of the time may have decoded. The ad sets electricity and wireless alongside steam, the engine powering nineteenth century capitalism, in order to paint the fork company, and clever investors, into an image of dawning twentieth century capitalism.  This example handily sets out some of the key themes in the discourse on radio through the next twenty three years of the magazine: power, capitalism, wealth, modernity, and black desire for inclusion in those areas. Black desires for sexual agency as a dynamic of modernity was contested by some in the anti-segregation networks connected by The Crisis. In the same 1911 issue that provides first mention of wireless also offers an article by renown reformer, and member of the NAACP General Committee, Jane Addams in which she laments how racial segregation sets low income black families beyond the influence of social controls exercised within white traditions. In Addams’s view, the racism not only threatens social order through acts like lynching but lesser evils such as segregation threaten processes of black assimilation into established gender conventions and customs repressing female sexual agency and travel. 

Italian girls very much enjoy the novelty of factory work, the opportunity to earn money and to dress as Americans do, but this new freedom of theirs is carefully guarded. Their mothers seldom give them permission to go to a party in the evening, and never without chaperonage. Their fathers consider it a point of honor that their daughters shall not be alone on the streets after dark.  . . . A group of colored girls, on the other hand, are quite without this protection. If they yield more easily to the temptations of a city than any other girls, who shall say how far the lack of social restraint is responsible for their downfall? (Addams, 1911, p. 22)
These earliest representations of electricity and wireless in The Crisis appear as part of a larger social conversation sustained by the magazine about the meaning of electrical technology and legitimate personhood within struggles for racial equality. Evidence that African Americans figured themselves into that life can be seen in the ways that electricity and telephony are referenced in subsequent issues of The Crisis prior to the popularization of radio. Ads in virtually every issue tout electricity in black colleges, hotels, and resorts, businesses. Classified ads offer the services of African American electrical engineers and occasional blurbs celebrate the professional rise of people of color to employment as electrical technicians (e.g. 1/1913). 

It is also from the advertisements that the presence of the telephone reaches out to readers as an established means of doing business and an essential utility for tourists and for college students. Other stories show telephone’s integration into systems of white domination as well African American ascension. Stories show inter-racial communication by telephone was subject to similar racist rules as face to face communication and enforced by the same lethal violence: lynching (10/1911). It hindered white people’s ability to recognize race and created difficulties for maintaining racially segregated housing (2/1912), a situation already being addressed by the creation of telephone directories indicating the race of each household (1/1921). A variety of stories set electricity as a tool for ignorant racist whites to maintain Jim Crow exclusions. One story relays a call for help from a woman whose husband is an electrician facing loss of job due to racism (9/1914). In stories about the 1919 Arkansas race riots, witnesses reporting mob attacks on African American communities were threatened with electrocution by police. Discussion of radio in The Crisis emerge from these prior conversations casting electricity as desirable means of modern personhood yet also reporting its use to continue racist violence of Jim Crow. 

The only discussions of the importance of ownership of telephone and electricity systems appears in a mention of the 1911 black owned Elk Run Telephone Company (reported 5/1921, ten years after the fact) and one on the black representatives of Haygood Seminary Electrical Company. The reports appear in lists of black business accomplishments and do not explore how black ownership over technological systems might matter for racial struggles, despite the Haygood company being “the only franchise to light a town held by colored men in the United States” (1/1914, p. 133). In these examples, The Crisis represented the ownership of electrical technology in keeping with the cultural strategy of the NAACP, namely, to challenge racist stereotypes in white minds and to raise black pride and common identity. 
Discourse on electricity, specifically its mastery, describes the basis of black pride in ways that direct class identification. In a 1914 editorial excerpting a talk by Winston Churchill, electrical production is a metaphor to make visible the kind of new Christian identity that is needed to succeed in this new dynamic modern age. 

Righteousness, I believe we must all agree, is potential energy, to be won, and to be won only by buffeting one's way up a toilsome slope against enemies, against that terrible power, incarnate in mankind, which is called, for lack of a better name, evil. Which are the men who, like powerful electric generators, have radiated it so that all mankind is stirred and energized? Are they not those who were most hated and vilified in their day by the evil-minded and the close-minded, because they set their faces resolutely against complacent customs which wronged humanity and against complacent selfishness which sought to destroy it? We need go no farther for an example of this than Jesus Christ. (as quoted, 9/1914, p. 235). 

Like the article by Addams, whom Churchill specifically cites as a model of “New Patriotism,” Christian struggle signals not only righteousness and purity but authorizes leadership. Electricity here is a visual symbol of that merit to lead. Contextualized within the pages of The Crisis, mastery of electrical power symbolically authorizes certain kinds of people to lead racial struggles: Christians of inspirational faith and fortitude not complacent selfish pleasure seekers. Within The Crisis, political symbolism of electrical mastery extends into discourse on wireless/radio. Radio mastery matters as evidence of merit to ascend into labor and professions of modern life.  

Even prior to the popularization of radio, wireless is an innovation that makes visible the speed of the new dynamics of the modern age, according to an argument appearing in the Crisis opinion column of April 1913.
 African Americans contribute to modern life, argues the piece, through the innovation of ragtime music, which contributes the syncopated speech and movement of modern persons to classical music.  Ragtime thus “fits in naturally with the motor car, the wireless and the aeroplane.” Ragtime and wireless may both be innovations of modern life, but ragtime’s association with the working class diminishes that modern quality. “Presently some expert will take the commonness out of ragtime and it will take its place among legitimate musical compositions” (9/1913, p. 276). If expertise over ragtime legitimates its place in modern classical music, expertise over wireless/radio legitimates African Americans’ place in modern industrial labor.
 As told in a short story in the August 1914 issue, a white businessman needs to communicate from his rural location to New York City immediately or his business will be lost. The white man is referred to a “colored boy” who built and operates a wireless transmitter receiver and who willingly communicates messages that save the white man's company. The white man notices on the wall of the boy's room a quote from Abraham Lincoln, “I will study and make ready, and maybe my chance will come.”
 The boy's refusal to accept payment for his good deed is the culminating act revealing his humanity and merit to the white man who then hires the boy to work at his company, which conveniently manufactures electrical equipment. Mastery, it turns out, must be supplemented with faith and fortitude. 
This notion of mastery over radio as a means to demonstrate black merit, often to whites, is discernible in at least ten instances between 1914 and 1934.
 Some reports simply told of persons who have radio skills
 while other reports presented black radio clubs among a run down of accomplishments by people of color around the country. For example, the June 1922 issue reports the existence of a New York association of black radio technicians among other small stories about black youth thwarting robbers and the outcomes of recent black intercollegiate debates. Other articles about radio as means of promoting college activities reinforce its function as a tool for displaying ability and advancing through systems of training and career. Radio mastery also signaled worthiness to participate in the military. Some obituaries reported radio expertise among types of accomplishment, notably in military service.
 Other stories announced resources for training and jobs for non-white radio operators. Two such stories appear in 1918 during the final months of WWI, one that announces a call for radio operators and other technicians to enlist in the US Army
 and another that reports government radio training for the war at Howard Brown University. Radio mastery was a means to fight for entry into the military and a sign of accomplished service to the nation through that service. 
As discussed in the following section, Du Bois’s correspondences show him an ambivalent agent fighting for military jobs for radio operators but also organizing against imperialism. In The Crisis those concerns took form as a discourse critiquing electrical mastery as means to ascend into modern systems of commerce and military. Instead, the horrors of the world war evidence the corruption of the Modern Age. Scale capitalism and technologies like radio now appear as means of unprecedented violence. This discourse poses Socialism against capitalism, with workers (rather than professional managers) as the authorized leadership class. Critical association of wireless with capitalism and war, and war as a culmination of avarice, first appears in the September, 1916 issue, in an editorial that may have been written by Du Bois. Here, two years before the Russian revolution the writer laments the corrupt priorities of which the World War is symptom against the need for “true Socialism.”   

The civilization by which America insists on measuring us and to which we must conform our natural tastes and inclinations is the daughter of that European civilization which is now rushing furiously to its doom. This civilization with its aeroplanes and submarines, its wireless and its “big business” is no more static than that of those other civilizations in the rarest days of Greece and Rome. Behind all this gloss of culture and wealth and religion has been lurking the world-old lust for bloodshed and power gained at the cost of honor.
 

For the next nine years, however, critiques of radio use for power and capitalism such as in the above example did not recur. But in 1927, after visiting Russia the year before, Du Bois breaks with the ideals of liberal integration expressed in the articles discussed above to include radio as means to enable workers to rule the state.

For this purpose he must be a workingman of skill and intelligence and to this combined end Russian education is being organized. This is what Russian Dictatorship of the Proletariat means.  . . . In this [US] government “of the people” we have elaborate and many sided arrangements for ruling the rulers. The test is, are we and Russia really preparing future rulers? In so far as I could see, in shop and school in the press and on the radio, in books and lectures, in trades unions and National Congresses, Russia is. We are not.

Radio here is not a means to demonstrate black merit to white employers but part of the process of taking control away from a capitalism that creates racist whites. Here is an understanding of radio that sees it as part of the organization of radical authorized subjects who will transform the established system, albeit under the tutelage of a Communist vanguard elite. This article came out the same month as the passage of the 1927 Radio Act, which gained no coverage in The Crisis. 

Material conditions also damaged bourgeois hopes that black radio mastery would win careers. A wave of unemployment followed the stock market crash of 1929 and especially black communities. As later coverage of radio in The Crisis reported, black radio technicians faced ongoing racial exclusion from jobs. At that same time, network radio replaced black musicians and bandleaders with whites (Savage, 1999; Sklaroff, 2008). Where black entertainers maintained a radio presence on local and national network radio broadcasts their roles were often limited to performing the very stereotypes that the NAACP fought to overturn.
 These conditions highlight the contrast between stories in The Crisis of the early 1930s celebrating radio as means to hide race and enable whites to better recognize black talent
 and those of a year later deriding radio is another space for whites to exclude blacks. The first critique of exclusion of black musicians from radio appears to be in the February 1930 issue. “We wail because the daily newspapers of the United States and the radio corporations refuse by intricate but effective means to let black singers and orators have a place in national competition” (p. 64). Notably, the specific charge is circumscribed to national singing competitions and not music of the blues gospel tradition.  

By 1933, job openings for radio technicians again receive coverage but this time with a more militant call for collective action: 

Recently there was opportunity for 145 high school graduates to become radio operators . . . by attending the school at Fort Monmouth, N.J. This is a government school and if Negroes apply, there will certainly be an attempt to draw the color line. Nevertheless, competent Negroes should apply and the color line fought in this institution supported by public taxation.

In a social context of black desire to fight for jobs in radio mixing with resentment over racist and crass commercial radio content resulted in conflicted depiction of radio in The Crisis. One 1933 commentary criticizes construction of Radio City Music Hall as fueling social distraction and two issues later another article celebrates radio performances by black entertainers at that same venue.
 Finally, in the article 'The Negro Arrives,' in November, 1933, Ivan Earle Taylor gives voice to the confounding paradox of black integration into the arts on radio. 

I am fully convinced that the Negro is paramount in the entertaining arts what with the way he is being capitalized on radio, stage and screen; but there is something wrong it all. Somehow, instead of being proud of his success I am ashamed.
 

After describing how radio ubiquitously portrays blacks as “fool” or “vagabond” engaged in “cowardly . . . assinine doings” Taylor concludes that black entertainers “have bowed to the whip of prejedice . . . They have sold their honor for a mess of pottage. I am heartily sick of the whole damn business.”
 His identification of the problem of black representation on white dominated radio does not set the stage to introduce a strategy for redress but a giving up. 

Other authors published by The Crisis maintained their optimism about the potential for radio to fight racial prejudice. Charles Carlson's June 1934 article, 'An Antidote for Racial Prejudice,'
 argues that “science has found out that [race hatred] is not inherent and that it can be eradicated.”  

The schools, the press, the radio, and the pulpit are all channels through which sane knowledge may be transmitted. Every effort should be made to prevent their becoming mediums of pernicious propaganda. These agencies, when controlled by rational minds will convey to the world the basic truths that have been long neglected, viz, that the superior person has acquired his superiority by accomplishment, and not by the pigment of his skin; . . . Thus we shall be able to accomplish by instruction what could never be done by  controversy.
 

Du Bois and Carlson share a notion that an educated elite is necessary to guide the flow of social action. As Du Bois wrote in The Crisis in 1927: 

As the workingman [in the US] is neither skilled nor intelligent to any such extent as his responsibilities demand, there is within his ranks the Communist Party, directing the proletariat towards their future dictatorship.

Additionally, Carlson's focus on scientific rationalism and education shares much with the values and strategies held by the founders of the NAACP in 1910 (Woodley; 2013).  But as the very placement of this particular article within the layout of the issue indicates that, by 1934, two competing understandings of the relation between race, capitalism, and war accompanied different strategies for how electric technologies like radio can produce social equality. Carlson's article is preceded and directly adjacent to a piece by Langston Hughes, 'Going South in Russia,'
 which reports “There is no Jim Crow on the trains of the Soviet Union.”
 Hughes further implication of Socialism as a strategy for racial equality builds on Du Bois own call for the nationalization of industries, including electric technology, in August 1930, writing, “Government ownership is the only solution for this present industrial disfranchisement of the Negro.” One can only wonder why Du Bois's list of industries to be nationalized deftly omits specific reference to radio:  “[T]here are great public industries like the railroad, the telephone, gas and electric lighting, the telegraph, and others, where the industry, although public in nature, is private by ownership and guided by an autocracy.”
 

Wireless and radio as viewed through the correspondences of W. E. B. Du Bois

Radio appears in some important ways as an important annoyance in Du Bois’s own. The longest thread of letters about radio during the time span of the study involve Du Bois's repeated attempts to make his landlord discipline other tenants for listening to their radios too loudly or at odd hours.
 Other correspondences involve disputes with Western Union over undelivered radio telegrams
 and hiring people to install a set at his residence. Radio was never described or implicated as a source of pleasure in his correspondences through 1934. 

The archives do not reveal Du Bois attentive to the emergence of radio prior to its popularization in 1922. Though his writing in The Crisis critiqued wireless as a tool of war in 1916, the earliest documents in Du Bois correspondences mentioning radio
 occur as part of his efforts, in 1919 and 1922, to pressure to persuade the Secretary of War to accept more black radio operators into the U.S. Military.
 In 1925 and 26, Du Bois corresponded with stockholders of an NAACP supported Black Swan record company about the failure of the business stated as due to the competition from radio broadcast music. What increases Du Bois consideration of radio is the success of his first radio broadcast
 – a talk given at Ford Hall in Boston in January 1926 – following which he received at least nine letters from people who listened in. Letters responding to Du Bois's radio speeches appear throughout the period to 1934. Responses shortly following the 1926 radio broadcast include those of black listeners who praise Du Bois for addressing the moral failures of white civilization, a talk which “pulled the scales from the eyes of your [white] listeners and permitted them to see themselves as they are seen.”
 Other responses include that of a black man who relays how he heard about the broadcast from whites during a bus ride in the north and that Du Bois may have “awakened” the whites.
 In a letter thanking the organizer of the talk, Du Bois reports himself “astonished and gratified” at the response.
 In the midst of this an NAACP supporter from Chicago wrote to Du Bois suggesting the construction of a radio station for “spreading the right kind of propaganda in the effort to protect the rights of colored people.”
 Du Bois replied that “the National Association for the Advancement of Colored People must go into this” and that to cover the cost “we may be able to combine with a number of other radical organizations.”
 In a subsequent letter, Du Bois wrote “cost is beyond us” but that he will “talk to some people about it.”
 There is no indication of any continuation of that conversation. The thread seems to be the only discussion of the idea of black or radical owned radio in the archive to 1934. Despite the “astonishing” geographic reach of radio, the affirmation of black and white listeners, and that whites as well as blacks found truth in the racial political talk, the goal of gaining control of radio stations was not part of the conversations in the Du Bois archive. 

So what was a higher priority than controlling a radio station? Political and cultural education content production appears as a recurring practice for radio in the 1926-34 period, though more actively engaged in the years 1929-31. Du Bois participated in a radio debate on racial equality in 1927
 but there is no indication of additional work on radio content until after 1928. In 1929-30 he collaborated on a series of broadcasts with New York station WEVD,
 operated by a fund of the Socialist Party USA (Godfried, 1993), and on three separate efforts with activists in New York and Michigan,
 as well as a speech on WBT in North Carolina. The content produced through these efforts appears to have been of a political/educational genre rather than music or entertainment. Collaborations with activists in New York focused on producing a series on cultural education, “getting the truth about Harlem to the general public,”
 presumable meaning whites. Efforts with activists in South Park Michigan concerned a campaign to fund services for blacks and address the “disguised prejudices of the whites.”
 One radio speech in North Carolina sharply critiqued the US imperial occupation of Haiti.
 Programming created with WEVD coordinated with the start of a national campaign of the NAACP
 and addressed “war and race.”
 The Haiti speech drew another round of positive responses from black listeners.
  Lastly, Du Bois collaborated on a letter to NBC to profile notable blacks for an ongoing radio series, Cheerio!, that focused on intellectual leaders.
 

With the exception of the outreach to NBC, this body of radio material documents Du Bois’s engagement with political rather than commercial content, with rational education and not music or entertainment. The review finds strategies of persuading/educating whites of the humanity of blacks as well as building black opposition to imperialism and war, the latter in notable contrast with his letters of 1919-22 working to win more space for blacks in the US military. Though some letters indicate he also worked on projects monitoring radio for racist representations or exclusions,
 none suggest additional work in radio production between the NBC effort in 1932 and the end of 1934. Instead, during that time Du Bois's letters show him rejecting requests for collaboration by a commercial radio station and a civic education program. In a 1932 letter to the Committee on Civic Education by Radio, he wrote, “anything connected with radio in the United States is a part of widespread propaganda by the rich. In that, I'm naturally not interested.”
 

Du Bois's work with the NAACP to organize the Pan-African Congress brought him into ongoing conversations with African leaders and officials. Radio also appears as part of development practices in African nations, including national radio systems, and the archive shows Du Bois acting to expose Western corruption of development practices as well as possibly advising engineers seeking to work on those projects. One thread of correspondence from an engineer seeking employment on a development project, including needed radio infrastructure, in Abyssinia (Ethiopia).
 Another thread comes from a US diplomat responding to Du Bois article in Foreign Affairs
 accusing the official of contributing to the corruption of development efforts in Liberia. In the latter correspondence, radio appears as a tool of domination by imperialists then as object for corruption by western corporations, in this case, Firestone.
Conclusion

Contesting political factions among black elites, a liberal capitalist majority and a state socialist minority, commonly conceived of radio as a proper means for elite leadership to educate the masses. For different reasons, they both failed to recognize the importance of independent stations for black representation and the new and unique danger of corporate control of radio. Liberal reformers regarded radio as means for rational instruction to treat the ignorance undergirding the racist beliefs of whites. For this group, the racial problem on radio was the result of irrationality not corporate power. Leninist style radicals, prominently including Du Bois, came to see racism as a structural effect of the dependence of capitalism on imperialism. Radio then mattered as means for the vanguard to teach workers to lead a socialist state but could be shaped to this goal through nationalization, like the other industries. Both positions envision elite control over working class blacks and contend with black working-class values of free personhood, as expressed at the time in blues gospel music and their alternate gender and sexual conventions. Paradoxically, both elite strategies articulate class antagonism within the African American community. From the vantage of 2016, in the shadow of a couple decades of scholarship and struggle over media consolidation, it may be hard to imagine why Du Bois and others writers of The Crisis critical of capitalist power did not use the magazine to speak out against the corporate takeover of the airwaves in the years leading to the 1934 Telecommunications Act. Then again, Du Bois’s 1932 assessment that radio was already hopelessly controlled by the corporate ruling class is supported by scholars like Susan Douglas. His strategic left turn – struggle for state socialism – redirected the forces of institutionalization and centralization, naturalized in the ideology of the era, toward worker ownership and control of radio and all industry. In the process Du Bois and writers like Langston Hughes wielded The Crisis to hail black people as a political body to contest capitalism – a decisive break with the uses for media that other NAACP organizers imagined for that magazine. 

A final paradox is that, in 1934, Du Bois also authored a series of articles questioning that segregation necessarily meant discrimination. Separate resources could yet bring about positive results for the races (Woodley, 2014). This could have been a basis to argue for independent black ownership of media like radio or film but he did not make that case in The Crisis. Instead, he worked with the NAACP and the federal government to create national programs legitimating black personhood that, as a compromise, prominently featured blues gospel music. Popular reception of those programs altered racial ideologies, Savage argues, by legitimating black personhood in the war-ready consumerist imaginary. “Coalitions of African American activists, public officials, intellectuals, and artists struggled in the World War II era to use . . . radio to advocate a brand of freedom that called for an end to racial segregation and discrimination” (p. 1). The World War II emergence of black oriented radio should perhaps be understood not only as a nexus enabling mass media representation of African Americans as legitimate citizens in consumer society, as argued persuasively by Savage, Ward, and Sklaroff, but also as a cultural and material interstice across black class divides. In other words, Black radio emerged in the form it did because of the antagonistic cultural and financial economies of middle and working class African Americans. This ‘brand of freedom,’ I argue, is a composite of bourgeois and working class notions of freedom; a resource to authorize central authority as well as liberatory disruptions.
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